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The Numbers Behind Retention & Wellness

Retention isn't just a management challenge—it's a numbers game. Across wellness, fitness,
and service-based membership businesses, the data tells a clear story: customers who stay
longer spend more, use more services, and deliver greater lifetime value. As salons continue
to expand beyond UV and into wellness-driven models, understanding how membership
structure, pricing, and flexibility influence retention has never been more important.
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The global red light therapy

| All-access memberships remain one of the most powerful tools
| N TH |S M O NTH S in the salon business, but they're not always the whole answer.
IN THIS MONTH'S FEATURE ON PAGE 37, we explore how

FEATU RE STO RY leading salons are using wellness services and flexible membership

strategies to strengthen retention, stabilize EFT, and keep clients

engaged year-round.




